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Exponential growth of digitalization

The information and communications
technology (ICT) sector is responsible for
2.5% - 3.7% of global GHG emissions,

exceeding emissions by the aviation and
shipping sectors.
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Forward Looking Statements o

This presentation contains forward-looking statements about, among other things, trend analyses and future events, future financial performance, anticipated growth, industry prospects, environmental, social and
governance goals, and the anticipated benefits of acquired companies. The achievement or success of the matters covered by such forward-looking statements involves risks, uncertainties and assumptions. If any
such risks or uncertainties materialize or if any of the assumptions prove incorrect, Salesforce’s results could differ materially from the results expressed or implied by these forward-looking statements. The risks and
uncertainties referred to above include those factors discussed in Salesforce’s reports filed from time to time with the Securities and Exchange Commission, including, but not limited to: the impact of, and actions we
may take in response to, the COVID-19 pandemic, related public health measures and resulting economic downturn and market volatility; our ability to maintain security levels and service performance meeting the
expectations of our customers, and the resources and costs required to avoid unanticipated downtime and prevent, detect and remediate performance degradation and security breaches; the expenses associated
with our data centers and third-party infrastructure providers; our ability to secure additional data center capacity; our reliance on third-party hardware, software and platform providers; the effect of evolving domestic
and foreign government regulations, including those related to the provision of services on the Internet, those related to accessing the Internet, and those addressing data privacy, cross-border data transfers and
import and export controls; current and potential litigation involving us or our industry, including litigation involving acquired entities such as Tableau Software, Inc. and Slack Technologies, Inc., and the resolution or
settlement thereof; regulatory developments and regulatory investigations involving us or affecting our industry; our ability to successfully introduce new services and product features, including any efforts to expand
our services; the success of our strategy of acquiring or making investments in complementary businesses, joint ventures, services, technologies and intellectual property rights; our ability to complete, on a timely
basis or at all, announced transactions; our ability to realize the benefits from acquisitions, strategic partnerships, joint ventures and investments, including our July 2021 acquisition of Slack Technologies, Inc., and
successfully integrate acquired businesses and technologies; our ability to compete in the markets in which we participate; the success of our business strategy and our plan to build our business, including our
strategy to be a leading provider of enterprise cloud computing applications and platforms; our ability to execute our business plans; our ability to continue to grow unearned revenue and remaining performance
obligation; the pace of change and innovation in enterprise cloud computing services; the seasonal nature of our sales cycles; our ability to limit customer attrition and costs related to those efforts; the success of our
international expansion strategy; the demands on our personnel and infrastructure resulting from significant growth in our customer base and operations, including as a result of acquisitions; our ability to preserve our
workplace culture, including as a result of our decisions regarding our current and future office environments or work-from-home policies; our dependency on the development and maintenance of the infrastructure of
the Internet; our real estate and office facilities strategy and related costs and uncertainties; fluctuations in, and our ability to predict, our operating results and cash flows; the variability in our results arising from the
accounting for term license revenue products; the performance and fair value of our investments in complementary businesses through our strategic investment portfolio; the impact of future gains or losses from our
strategic investment portfolio, including gains or losses from overall market conditions that may affect the publicly traded companies within our strategic investment portfolio; our ability to protect our intellectual
property rights; our ability to develop our brands; the impact of foreign currency exchange rate and interest rate fluctuations on our results; the valuation of our deferred tax assets and the release of related valuation
allowances; the potential availability of additional tax assets in the future; the impact of new accounting pronouncements and tax laws; uncertainties affecting our ability to estimate our tax rate; uncertainties regarding
our tax obligations in connection with potential jurisdictional transfers of intellectual property, including the tax rate, the timing of the transfer and the value of such transferred intellectual property; uncertainties
regarding the effect of general economic and market conditions; the impact of geopolitical events; uncertainties regarding the impact of expensing stock options and other equity awards; the sufficiency of our capital
resources; our ability to comply with our debt covenants and lease obligations; and the impact of climate change, natural disasters and actual or threatened public health emergencies, including the ongoing
COVID-19 pandemic.




Atmospheric Carbon Dioxide
Measured at Mauna Loa, Hawaii

There’s a global
CO2 surplus
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A New Day for
the Environment
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Introducing

Net Zero
Marketplace

Engage everyone in climate action

Purchase carbon credits with a
trusted & transparent experience

Discover projects aligned to
your values

Manage portfolio with
stakeholders

countries

Q Search

YOWSeMIeects  Trust  Ecopremeurs  Climate Action  Support

2 > Nature-|

Nature-Based Solutions

Northern Kenya Coltzingo Improved Forest
Rangelands Project Restoration Management

Africa | Forestry & Land Use | VCS & CCB Asia | Forestry & Land Use | VERRA & CCB Central America | Forestry & Land Use | CAR

Improves grassland health and sequesters Prevents peatland clearing and loss of
carbon in the soils of community massive biomass and soil emissions.
rangelands in northern Kenya by making... Improved fire management, rewetting...

Small rural communities manage their
communal forests for growth, sustainable
management and prevention of fires and...

$21.00 usp/tco2e $15.38 USD/tCO2e $15.38 UsD/tCO2e



Most Businesses Are Not
Ready to Make This Shift

99

CEOs say sustainability say their business is
is important to underprepared for
their business climate change




Governments Are
Pushing Us to Do More

SEC proposed changes that would
2022 re?uire climate-related disclosures
in financial reports

‘ !
Brazilian Securities Commission

202 1 establishes criteria and requirements for

the ESG disclosure

Proposal requiring firms to identify and resolve

labor abuses and environmental damage in
supply chains

2022

SEBI mandates Top 1000 listed

companies to furnish Business
2022 Responsibility and
Sustainability Report

200 large financial institutions covered

202 1 by the FMC Act to start making climate-
related disclosures

Listed Chinese companies will have
to disclose how they manage their
environmental footprint

)

Companies listed on the

Singapore Exchange must include
climate disclosures in their
sustainability reports
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How do you know if you’re on
track for your sustainability goals?




Net Zero
Cloud

Efficiently manage
sustainability data

Automate supplier
emissions tracking

Forecast & reduce risk

What-If Analysis in Tableau

Einstein Recommendations

Net Zero Home v  Stationary Asset Carbon Footprints '  Stationary Asset Energy Use Scope3 Hub v  Science-Based Targets Setting ~ More ¥

Climate Action Dashboard

a Climate Action Dashboard Carbon Emission Forecast Renewable Energy

Business R
All

Total Carbon Emission Scope 1 Emissions Scope 2 Market Based Emissions Scope 2 Location Based Emissions Scope 3 Emissions

35 v 242.28% 63 ¥ 242.28% 64.8 v 242.28% 85.8 42422 94.1 A262

Emission Breakup

Commercial Building @ Data Center Facility ©7
® Travel @ Vehicles ) CEEEENN 100 )

2019 2020 2021

~+“{scopel @ Scope2 @ Scope3



Salesforce is
[ % ""”ﬂm Net Zero Now
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100% renewable energy today
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Reducing emissions by 50% by 2030
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A New Day for
the Environment
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We need to sequester (remove)
carbon from the atmosphere
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SCIENCE

LABORATORY

Protecting Our
Oceans with
Technology

Protecting endangered whales

Stopping plastic pollution

Developing Al for ocean health

Expanding marine parks

Climate-ocean action



1 1t.org

Sequester
200Gt carbon
with 1T.org

Conserving, restoring, and
growing 1 trillion trees by
2030.

Join the

1T.org
movement



http://1t.org

“Nature 4%
Positive Ecopreneurs
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CORE VALUES
So, are we living our value of

TRUST . mgn ‘ A
CUSTOMER SUCCESS SUStaI nablllty?

INNOVATION
EQUALITY
SUSTAINABILITY

If this were the end of the story, |
would say we value sustainability...
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How did Talent Experience
and an (FTE) agile coach
partner together?




Welcome to LFP Recharge
Meet the Program Team, Faculty and Speakers

Suzanne Coonan Sarah Thomson Carolyn Korch Brent Barton Sammy Njenga

Tim Christophersen

Miro Designer Systems Thinking VP, Climate Change

Director, Enterprise Program Manager, Operations
Speaker

Leader Pathway Enterprise Leader
Pathway




An agile coach is partnering
with Talent Experience? \{ES‘
Does our V2MOM support this?

V2MOM (Vision, Values, Methods, Obstacles, Measures)

Measure 3.4.3

Engage with cloud coaches to provide custom
approaches to leadership needs as mvp's for
consideration

Measure 4.2.1

Each EAC member partners with at least 1 cloud
coach and 1 cloud without coaches sponsored
engagement to coach and review how our
services are leveraged.




Enterprise Leaders Pathway Journey @ &,

(for SVP+)

1:1 Post LFP:
Coaching Reflections
Enroliment Virtual Workshop

Finance Luminary e
Enterprise Mastery Speaker — Virtual Workshop
Pathway Launch Workshops (TBC)

ELT
L. Fireside
Chat

Part 1: LFP
Recharge
2 hrs virtual

Part 3: LFP
Recharge
2 hrs virtual

Live Part 2: LFP Recharge .

L. 2.5 Day in-person
Pathway Oct 10-13, 2022 5 Day In-perso
Kickoff Nov 14-16, 2022

I
I
I
I
| LFP: Reflections
I
I
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4 Day Immerswe experience Self-reflection, Connection,
\ in Copenhagen /

~ / and Community



What we heard...

salesforce

It matters to Salesforce

because it matters to
our customers at

board level.

A few years ago the conversation
was more a nice to have

conversation but the energy crisis
has made it more real. No longer

a nice to have conversation it is a
must have conversation.

There’s been 20 years of voluntary disclosure

to a world where scrutiny becomes mandatory
(compliance) on data. The money and the focus
shifts. Customer moves from being the
Sustainability Function to CFO in 2 years time.
The shift we will see in the next 10 years in
terms of ESG/Sustainability will be bigger than
the shift to digital.

This is no longer a challenge that
resides with the Sustainability
office but all of us (Finance,
Ops,Marketing etc) need
to think about.

I feel so proud
that Sustainability
is now an official
Value of
Salesforce.




The Dual Practice of Systems Thinking

SYSTEMATIC




Our Shared Challenge §

pathways

salesforce

Containing System
(the system above)

Our Shared Complex
Messy Challenge:

Sustainability

@ Salesforce
(System in Focus)

Operationalising the 5th

value (of Sustainability)

~ across Salesforce to achieve \
maximum positive impact for

the planet.
N /
\




Influencing
forces on our
System in Focus

Customer

Company

Leadersap

salesforce



Participant Feedback

E N4

94% Agree that
LFP: Recharge

Enhanced my knowledge and confidence
to lead with a multifunctional, global
perspective

LFP Recharge

_-4



Participant Feedback

I am going to research more into what
Salesforce is doing for sustainability, | will
try to incorporate sustainable choices and

changes into my team.

Personally, I will attempt to apply systems
thinking approaches to a messy challenge |
am dealing with.
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CORE VALUES “We need a just and eqUitable
TRUST transition to a net zero, ) "
CUSTOMER SUCCESS nature positive world.

INNOVATION
EQUALITY
SUSTAINABILITY

At Salesforce, we believe
everyone has a role to play.”



Sustainability
Guide for
Salesforce
Technology”®




Maintaining high customer trust and continuously innovating leads us
naturally to pursue sustainability opportunities. At the end of the day,
sustainable engineering is simply good engineering. We will keep
pushing the envelope to stay hyper-competitive and at the same
time help the world avoid a devastating climate emergency.

Srinivas Tallapragada

President and Chief Engineering Officer, Salesforce

salesforce




Emissions can be reduced by
selecting public cloud regions that
operate with the lower emissions.

Examples in the Guide

Salesforce uses Carbon to Serve as a
KPI and has set a goal of reducing
Carbon to Serve by 10% annually.

Operations

98.5% of API polls don’t return any new
information, replace API polling with a
push mechanism where possible.

//. \
- ‘\‘ J £
Developers

Learn best practices
for sustainable design
on Trailhead.

Architects

Designers
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CORE VALUES

So, are we living our value of
TRUST - mgm Ly
CUSTOMER SUCCESS SUStalnablllty -

INNOVATION
EQUALITY

SUSTAINABILITY ...It feels like it.




Sustainability
Guide for
Salesforce
Technology®




